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BARBARA BRIGGS-DAVIES


https://bit.ly/barbsporti
https://www.linkedin.com/in/barbsdavies

ABOUT ME

| am action-oriented and driven, with a passion for finding the nexus of
creative execution and strategic thinking. | strive to achieve my best in
everything | do, and always seek to exceed expectations.

With almost two decades of experience in the Marketing, Advertising, PR and
design industry, and having held roles in corporates and agencies, | have
experience across the marketing value-chain. | am a proficient graphic, Ul
and CMS front-end web designer, illustrator, writer and content creator, as
well as a competent animator and video editor.

Since early 2020, | have operated predominantly remotely and am
comfortable delivering outcomes and integrating into a team both in person
and remotely.

For much of my career | have led teams of marketing and advertising
professionals, both in managerial and mentor roles.
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TYPOGRAPHIC PRINTS
GRAPHIC DESIGN, [LLUSTRATION AND LAYOUT
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UPEN MI NDED d I Flthher JUde During 2017, | launched a side hustle project, called just a Little
_———- Different, an online shop catering to families that didn't quite fit

the “mom, dad, two-point-five-children, white picket fence and
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number of items, including these typographic prints and birth
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2 announcement templates.

The site has subsequently been taken down and the business
closed.
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JUST A LITTLE DIFFERENT BOOK ILLUSTRATIONS

GRAPHIC DESIGN, [LLUSTRATION AND LAYOUT
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During 2017, I launched a side hustle project, called just a Little
Different, an online shop catering to families that didn't quite fit
the “mom, dad, two-point-five-children, white picket fence and
a Labrador” model. As part of launching the shop, | designed a

S$I1MONTHS OLD

number of items, including these milestone books and bespoke
% My Family story books (written by my wife).
= For the books I illustrated all the characters and animals, did
| typographical layout and pagination and overall design and
"Ll layout. They were printed as 210mm X 210mm, hard cover
books.

The site has subsequently been taken down and the business
closed.
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A selection of various illustration and digital art commissions,
ranging from children’'s book illustrations and pet portraits, to
wall prints and minimalist family portraits in various styles.

When doing digital art and illustration, | predominantly use a
Wacom IntuosPro drawing tablet and either Adobe Photoshop
or Adobe lllustrator. Vector-style illustration is done primarily in
Adobe lllustrator.

CREATIVE SHOWCASE

ILLUSTRATIONS AND DIGITAL ART
ILLUSTRATION, DIGITAL PAINTING AND ART
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BSG WEBSITE
GRAPHIC, Ul AND WEB DESIGN, COPYWRITING
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INSIGHT-LED BUSINESS %
TRANSFORMATION

UNDERTAKING A HYBRID CLOUD ADOPTION

CREATING FLOW BETWEEN BUSINESS AND IT JOURNEY IN FINANCIAL SERVICES

i

OUR SOLUTIONS

- Aproactive force P
- for positive change -

- In 2015, | led the project to redesign the BSG corporate
' s — - website. This included overall project management, stakeholder
P M e e e HIRING! = management, and milestone and timeline management.

e o [ i R P i S T v b, s R | designed all the graphics on the site (illustration), Art Directed

— e . . i ' 3 L : the photoshoot to build a library of images for the site, produced
the Ul prototypes and layouts using Adobe XD, and built the
pages using WordPress and Visual Composer.

COMMURNITIES OF PRACTICE

) i . e _ | also wrote all the copy on the site, as well as the thought-
leadership articles and case studies showcased on the website.

| continue to manage the site, including design and layout of
new pages and artefacts, as needed. Visit the
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https://bsg.co.za/

During my tenure at BSG, | have designed a number of collateral
items, from sales infographics to recruitment material and
internal communications collateral.

The showcased selection includes brochures and posters
designed for the graduate recruitment programme, a postcard
designed for an internal communications campaign on the
inclusive power of language, recruitment brochureware, an
event t-shirt and layouts of thought-leadership articles, written
in collaboration with subject matter experts for publication on
the and other channels.

CREATIVE SHOWCASE

BSG PRINTED COLLATERAL

GRAPHIC DESIGN, [LLUSTRATION AND LAYOUT

WHO

APROACTIVE FORCE FOR
POSITIVE CHANGE
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We've been working hard for
Sputh Africa since 1997, join us!

bout

sit bsg.co.zafgrp to find QUL MOTE du
our Graduate Development Programme
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a consultant

Apply now o]
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https://bsg.co.za

BSG SOCIAL MEDIA COLLATERAL

GRAPHIC DESIGN, [LLUSTRATION AND LAYOUT
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5 PRACTICAL TIPS TO ACCELERATE
YOUR CLOUD JOURNEY IN SOUTH AFRICA
simple as implementing a S

your software onto a cloud

yO Ur da I—a practical tips to help you ;‘:-:o\i"alt- your :\::ud.i:;.Lrn;-,-u‘

A2 https:/finkd.in/dpSyEiK

Improve customer
experience and
drive sales while
reducing
cost-to-serve’ |

T

#cloudcomputing #cloud #digitaltransformation
#digitalacceleration #azurecloud #awscloud

. O QO 24 - 2comments

~ &Y Like &) comment
K v E
4

@ Enabling

Migrating a core

banking platform Br-CeNLriC %
INTERNATIONAL *to the cloud uslng ¢ = eratlons ) o ) L"‘ | ’ j
AWS best-practice ' During my tenure at BSG, | managed the organisation’s social iy B
et g media platforms and managed content planning and creation 14
across the core social media ( , and o <=
) D EJ
To ensure consistent brand messaging and imagery, | created e CONSHLTING L TECHNOLOGY
: . . reusable templates, as well as custom illustrations for use .
The insured gap in South Africa ; . .

L across the various platforms. | also provided Art and Creative PLAN _INCLUDE KNOW EXPERIMENT
‘m&m@ 7 < s Direction to other team members creating content for various anead S yourjirgiiations e
to R28.8 trillion in 2016 S8 ! Karoar v, 2 , ; internal and external channels. r -
an increase of 6,3% per year since 2013 : °é{ | 28 :2' & . Ve " .

mﬁ ' - : : Where necessary, | used Adobe Photoshop to incorporate —
e TS rsssyaciice IS I - -, SE branded BSG elements into stock imagery to create better s
- —— ' brand alignment. =
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https://www.linkedin.com/company/bsg
https://instagram.com/bsgafrica
https://facebook.com/bsgcareers

MISS EARTH SOUTH AFRICA
GRAPHIC DESIGN, [LLUSTRATION AND LAYOUT
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While freelancing, | worked with the Miss Earth South Africa, a
leadership programme for young women focused around green
living and sustainability.

| supported them with various items, from photoshoot Art
Direction, to graphic design, copywriting, layout and print
production, as well as maintenance of their website and HTML
emailer design and distribution, as well as PR activities (writing
and disseminating press releases, following up with media,
booking interviews and press conferences, etc.).
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MISS EARTH SOUTH AFRICA / CONTINUED...
GRAPHIC DESIGN, [LLUSTRATION AND LAYOUT
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While freelancing, | worked with the Miss Earth South Africa, a
leadership programme for young women focused around green
living and sustainability.
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| supported them with various items, from photoshoot Art
Direction, to graphic design, copywriting, layout and print
production, as well as maintenance of their website and HTML
emailer design and distribution, as well as PR activities (writing
and disseminating press releases, following up with media,
booking interviews and press conferences, etc.).
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MISS EARTH SOUTH AFRICA / CONTINUED...

GRAPHIC DESIGN, [LLUSTRATION AND LAYOUT
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i .
this National Water Week

Help us to raise awareness of the scarcity of this
precious natural resource by tweeting your Water
Wise messages throughout National Water Week to
@missearth_sa with #WaterWeek.

~ SOUTH AFRICA
o

Let us cn'ntin_'u:,e 0 bui!d, ;

Water is Life-Respect It, Conserve It, Enjoy It

While freelancing, | worked with the Miss Earth South Africa, a
leadership programme for young women focused around green
living and sustainability.

- Miss Earth SA 2003
- Miss Earth 5A National Director
- Cosmopolitan's Woman of the Year

+ United Nations Youth Ambassador
2009 - Present

- Mail and Guardian's Top 200 Most Influential
People of South Africa for 2012-2013

- Woman in Climate Change Award winner of
the Panathinaiki Woman's Association of
South Africa 2011-2012

- ETA Awards Brand Ambassador

- One of Entreprencur Magazine's Young
Entrepreneurs for 2012

« International Miss Earth Beauty with a Cause
Winner: 2007

- ETA Award Winner: Women in Communities:
2008

- Marie Clare Magazine Green Leader: 2011

+ LeadSA Executive 2012 - Present

- One of SA's Top Entrepreneurs
{Entreprencur Magazine): 2012

« Enviropaedia Eco-Logic Climate Change Award: Finalist: 2012

| supported them with various items, from photoshoot Art
Direction, to graphic design, copywriting, layout and print
production, as well as maintenance of their website and HTML
emailer design and distribution, as well as PR activities (writing
and disseminating press releases, following up with media,
booking interviews and press conferences, etc.).

+ Enviropaedia ECO-Logic Youth Award 2012

= Green Globe Award for Education and Citizenship: 2012
- SA Premier Business Awards: Young Entrepreneur Award: 2013 : - I

- Desmond Tutu Leadership Fellowship Recipient: 2013
- World Peace Foundation Ambassador

miss = miss

- SA Premier Business Awards: Young Entrepreneur Award: 2013

€dl lh Catherine Constantinides Q@? 2dl [h Ella Bella Constantinides
SOUTH AFRICA :’.'.'."' -4 SOUTH AFRICA
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GENERATION EARTH PRINTED COLLATERAL
GRAPHIC DESIGN, [LLUSTRATION AND LAYOUT
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While freelancing, | worked with a youth organisation called
Generation Earth, focused on green education and sustainability.

<75 ——
o T ==
| supported them with various items, from photoshoot Art :

CERTIFICATE OF RECOGNITION o

Direction, to graphic design, copywriting, layout and print
production, as well as maintenance of their website and HTML
emailer design and distribution, as well as PR activities (writing
and disseminating press releases, following up with media, o
booking interviews and press conferences, etc.) and event sappi Sl

Mmanagement. R (SR 15

Mr Yusuf Abramjee

A e,
-~/ /| \ ___\ N\ N\
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CYBERLOGIC WEBSITE AND DIGITAL COLLATERAL
WEB DESIGN, GRAPHIC DESIGN AND COPYWRITING

7 CYBERLOGK

Presentation Title . i 4 e — &
on Dark . = : 2 ==

ORI Abwtls  Sohiems  Cwmen  Clast St Tesights  Costactls ClawtPoris | Book aConstation
Who Benefits from Cyberlogic’s Managed IT

This is a This is a dark 2 - - =

section section /3 = = 5 / 7 . g Services?

header slide header slide

AL B 175 fn 2T = o i | More than just Managed IT e During my tenure at Hyperclear Tech, | led the Marketing efforts
B iﬁ“%‘w ‘J,l it ?ﬂ & ”'%' - . : T B aomatie: trassnaont sitdcs | | —— for Cyberlogic, a Managed Solutions Provider specialising in
B R e R o . ) = = e el solitiors that wvhe snee. ooy — - infrastructure solutions, cloud, cyber security, data & analytics
=4 solutions.

;Iternate section :\Iternate section ;.Itemate section
header slide header slide 2 header slide 3

While at Cyberlogic, | spearheaded the content marketing efforts
for the brand, writing all blog content published between June
2023 and June 2024, where after | moved predominantly into
an editor role. In addition to the blog content, | wrote all the
website copy as part of the website refresh project and created
L _ . the initial design and page layouts used by the development

= r— TIEIT LY : i et partner in the build. When the website was launched, | designed
ﬂﬂh =il o el arefreshed PowerPoint template, more aligned to the refreshed

2 B g — = look and feel on the website.



http://cyberlogic.co.za

CYBERLOGIC DIGITAL AND PRINTED COLLATERAL
GRAPHIC DESIGN, LAYOUT AND COPYWRITING

Cyber Security in South Africa

i . J CYBERLOGIC \’ :: = CYBERLOGIC =
YOU ARE : )i -"AS‘VE‘EE%’;,'?,TENT : L= dl) gecure)'our LR -
INVITED! . SRS R N T

Doubling & _ Tl
revenue through i 77 ol g e . — .
We invite you to join us for a day onboard the 4 o S

y 3 . ° - y o ”
3 3 oL K H (] bii4 J— — e e
Aqua Ffincess, as YIBCILEE alC the bay and r t h e e e Ct Ive u se - f 1 e " . Challenges with Cyber Security Services Tha talent challenge in hiring and retaining full-time cyber
enjoy the finest views Cape Town has to offer. ¢ : : W o= N S security professionals
= of Data T 5 B .o ypersocry

Date: 19 January 2024, Time: 15:00 for 15:30, qasar== - - @ \r i T ) » 4 Trends in :?:i.:
Venue: Aqua Princess Motor Yacht (departing from - : y - ! . % s T e
V&A Waterfront, Cape Town). . g How Kanu Equipment uncovered millions in un-invoiced revenue - . ' "~ L . : s e

Soy 7 ? . . and used data-driven stock management to double revenue !
Additional details will be sent in the new year. . —— = Bi-ot iBreasing fsBock holding = . e -

RSVP: marketing@cyberlogic.co.za or via your CSM

In addition to the website, PowerPoint template and refreshed ~J CYBERLOGIC 7 EH N P . ; 3 wmﬁonﬂwwiw | S A
brand look and feel, | created a range of digital collateral, : . wycke NI - - . . ' ‘ : - = ® : : s
including event invites, social media graphics, downloadable ' atSea
thought-leadership article layouts, and client and solution-

specific proposal templates.

Transforming IT . £ =
operations through P | " = . G et e

What Sets Us Apart A snapshot of our ‘preferred toolset’. . e v TRANSFORMATION THROUGH DELIVERING
S ptorm i i

centralisation.

How a leading food production company transformed its IT operati

through the centralisation of data and licensing. L T—— e . - 1 - x 1 ot e T Cortifications and
- — i " " s Qualifications
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https://www.cyberlogic.co.za/wp-content/uploads/2025/01/Cyberlogic-Client-Stories-Kanu-Equipment-Doubling-revenue-through-data.pdf
https://www.cyberlogic.co.za/wp-content/uploads/2025/01/Transforming-IT-operations_LIB23001-1.pdf

PRINCIPA WEBSITE AND BRAND REDESIGN
WEB DESIGN, GRAPHIC DESIGN AND COPYWRITING

Primary Locku
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@ Principa

Credit Scores For
Everyone!

Lisohing for b, B0 horf e & Ercit core or & bark sccountT

(E) Principa

Transforming data into opportunity.
Empowering businesses and it s gt o cointts (R (o)
unlocking financial access for all. e O iRt g '

Consulting | Analytics | Lead Generation | Risk Mitigation | Technology

£ o0 Impeave yora chanoes of yecuring 4 loan.

Unlocking Credit for 3 Billion:
How ADMIT is Transforming
Financial Inclusion

AoMmiTcolowr - ADMIT

Variations ADMIT
ADMIT | A Loan Wit
- B et gL During my tenure at Hyperclear Tech, | led the Marketing efforts
ADMII - : for Principa, a consulting and analytics company specialising in

credit analytics.

Elements:
Photography

ot e What We Do

Consulting and Analytics

What We Do
ADMIT

While at Principa, | led the brand refresh project, creating a

T o__ . If{ e e full brand overhaul including redesigned brand templates, a
Examples ﬁ' u') 4z gily® Cause | 1 = refreshed logo, a full brand guide and a new website.
\B A LR _ _
- ﬁ'l i e e In addition, | designed and wrote the copy for the ADMIT.credit
ﬁ F Fm!! i“!‘ and those ",;: l J J website, one of Principa’s flagship products.
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http://admit.credit
http://principa.co.za

LET'S GET
IN TOUCH

BARBARA BRIGGS-DAVIES
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